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Academic discipline "Theory of modern communication studies”, module "Theory and methodology of communication studies

Kpatkoe comepxanne ydeOHOM
TUCHMILIAHBL, Moyt / Brief summary

VYuebnas gucuuruinHa «Teopusi coBpeMeHHOMH
KOMMYHUKATUBUCTUKI» Jlaer BO3MOXHOCTb
KOMIUIEKCHOTO OCBOCHUS MarvucTpaHTaMu
OCHOBHBIX  TEOPETHYECKHX IPENCTaBICHHH O
KOMMYHUKAIlUM KaK CHCTEME IIPOM3BOJICTBA,
pacIpoCTpaHECHHUS, obMeHa, OTpeOIeHUS

COLIMAJIBHO 3HAYUMOM, MMEIOIIEH CTPATEruyecKue

uenrn  wHQOpPMANMKM MO  MAacCMEOUHHBIM |
WHTEPMEAUNHBIM KaHAlaM B WHIAUBUIYaJIbHOM,
IPYIIIOBOM, MacCOBOM (hopMaTax IMpH ITOMOIIH

Ppa3HoOOpa3HbIX KOMMYHUKATHBHBIX CPEICTB

The academic discipline "Theory of modern
Communication  Studies” makes it possible for
undergraduates to comprehensively master the basic
theoretical concepts of communication as a system of
production, distribution, exchange, consumption of
socially significant, strategic information through mass
media and intermedia channels in individual, group,
mass formats using a variety of communication tools

dopmupyembie kommereHiyu / The
formed competences

OcBoenne  yueOHOW  muctmmuHbl  «Teopus

COBpeMeHHOﬁ KOMMYHUKATUBUCTUKUN» JOJIXKHO

o0ecrneunTh (dhopMupoBaHUe CIIeYFOIINX

YHHBEPCAIBHBIX U YII1yOJIeHHBIX

HpO(l)GCCHOHaIILHBIX KOMHCTGHL{I/Iﬁ MarucTpoB:
YHUBEPCAJIbHBIC KOMIICTCHIIVU

e VK-4. YMeTs UCTIONB30BATH TEOPUH
KOMMYHUKAIIUH B PEIICHUN
npodeccroHaBHBIX 3a/1a4;

yriry0JeHHbIe IpodeccHoHaIbHbIE KOMIIETCHIINH:

e VIIK-3. brITh cIOCOOHBIM pa3pabaThIBaTh
U OLEHHUBATh 3 (HEKTUBHOCTD
KOMMYHHKAIIMOHHBIX CTPATETHH MO
MIPOABMKEHUIO, TO3ULMOHUPOBAHUIO U
(hOpMHUPOBaHUIO UMHUIXKA TOBAPOB, YCIYT,
UJIeH, IEPCOH U OpraHu3alui.

The development of the academic discipline "Theory of
modern communication studies” should ensure the
formation of the following universal and in-depth
professional competencies of masters:

universal competencies:

e UC-4. Be able to use communication theories in
solving professional problems;
in-depth professional competencies:
e IDPC-3. Be able to develop and evaluate the
effectiveness of communication strategies for
the promotion, positioning and image

PesynbraTel 00y4yeHus (3HaTh, yMETh,
Biajaethb) / Learning outcomes (know, be

B pe3ynbrare OCBOEHMUS
JUCUUIUIMHBI MATUCTPAHT JOJDKEH:
3Hamb’

yaeOHOH

As a result of mastering the academic discipline, the
undergraduate must:




able, have skills in)

® CYIITHOCTh 1 OCOOCHHOCTH COIMATHHON
KOMMYHHUKAIIAH;

® YCJIOBHA W 3aKOHOMEPHOCTH 3 (HeKTHBHOI
KOMMYHUKAIIIH;

® OCHOBHBIC TCOPUH MeIHa U MOAXOIBI K
HCCIICOBAHUIO COBPEMEHHOTO
MEIUAIPOCTPAHCTBA;

® METOBI YIIPaBICHUS HHPOPMAITMOHHBIMHU
MOTOKAMU U TEXHOJIOTUH KOMMYHUKAITUH;

ymems:

® IPUMEHSTH TEOPUU U METOIBI
KOMMYHHKAIIAU JJIS PEIIeHNS Pa3HOOOpa3HBIX
HCCIIEIOBATEIBCKUX ITPOOIIEM;

® ONITUMU3UPOBATH Pa3HOOOPA3HBIE
MEINaKOMMYHUKAIIMOHHBIE TIPOIIECCHI;

® [UTAHUPOBATH KOMMYHHUKAIIMOHHBIC
KaMITaHW{ B MEIUATIPOCTPAHCTBE C yUETOM
3aKOHOMEPHOCTEH MeTNaTpaH3NTa;

® ICTIOJTh30BATh COBPEMEHHBIE (POPMBI
MEAUINHON aKTUBHOCTH U BHEJIPATH ONTUMAJIbHBIE
TEXHOJIOTMA KOMMYHUKAIIMOHHON IeATeTLHOCTH
CyOBeKTa COIMATFHOTO (DYHKITHOHUPOBAHUSI.

é1a0emo:.

® IPUHITUTIIAMHA U METOJAMH TEOPUH
KOMMYHUKAIIIH JIJIST PEIICHUS Pa3TMIHbIX
HCCIIEIOBATEIBCKUX IIPOOIIEM;

® IIMPOKHUM CIIEKTPOM METOJIOB aHAJIU3a U
ONTUMU3AIUU METMAKOMMYHUKATUBHBIX
MIPOIIECCOB B Pa3IM4HbIX chepax;

® IPUHITUIIAMH U HaBBIKAMH 3P (HEKTUBHOTO
MEKJITMIHOCTHOTO OOIICHSI B PAa3IMYHBIX
KOMMYHUKATUBHBIX IPOCTPAHCTBAX

know:

e the essence and features of social
communication;

e conditions and patterns of effective
communication;

¢ basic media theories and approaches to the
study of modern media space;

¢ Information flow management methods and
communication technologies;

be able to:

e apply theories and methods of communication to
solve a variety of research problems;

e optimize a variety of media communication
processes;

¢ plan communication campaigns in the media
space, taking into account the patterns of media transit;

e to use modern forms of media activity and
introduce optimal technologies of communication
activity of the subject of social functioning.
have skills in:

e principles and methods of communication theory
for solving various research problems;

e a wide range of methods for analyzing and
optimizing media communication processes in various
fields;

e principles and skills of effective interpersonal
communication in various communication spaces

CemecTp u3ydeHHs y4eOHOM TUCITUIIINHBL, 1 1
moyisi / Semester of study
[TpepexkBU3UTHI / Prerequisites Teopuss  kommynukainmu, Kommynukamms B | Communication theory, Communication in the modern

COBPEMCHHOM MECIUAIIPOCTPAHCTBE

media space

TpynoeMKOCTh B 3a4E€THBIX €AMHHIIAX
(xpeaurax) / Credit units

3




KonnuectBo AYAUTOPHBIX Y4COB U 4aCOB
caMoCTOSTeNIbHOM padoTel / Academic
hour of students' class work,

hours of self-directed learning

36/90

36/90

TpeboBanust u GopMbI TEKyIIEH U
MIPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

Onpoc, oOcyxieHue, NHCbMEHHas  paboTa,
TpyIIoOBas AUCKyccusi, paboTa B MajbIX TpyImax,
MyJIbTHUMEINHHAS IPE3CHTAIUS / DK3aMeH

Survey, discussion, written work, group discussion,
small group work, multimedia presentation/exam




