CnernransHocTh 6-05-0321-02 MHbopMmarus u kommynukaius / Speciality: 6-05-0321-02 Information and Communication
YueOHas aucnuInInHa, Moayib « Teopus peknambly / Academic discipline, module: «Theory of Advertising»

Kpatkoe conepxanue yueOHOU
JTUCIHILTAHBL, Moyt / Brief summary

Hucuunnuna «Teopus pexnaMbl» HaeT CTyAE€HTaM
BO3MOXHOCTb IPEICTaBUTh U 3aKpENUTh B HX
MHUPOBOCIHPUSITUN LEJIOCTHYIO CUCTEMY 3HAHHH 10
HCTOPUM M TEOPUM peKJaMbl KaK COLMANBHOTO,
OOIIECTBEHHOTO W  KYyJbTypHOro  ()eHOMEHa,
PacKphITh POJb PEKIaMbl Ha COBPEMEHHOM 3Talle
pa3BUTHsS dYeloBeKa M OOLIecTBa, a TaKxke
paccMOTpeTh HCTOPUIO CTAHOBJICHHUS U Pa3BUTHS
peksiambl HOBoM benapycu.

The discipline «Theory of Advertising» allows students
to present and consolidate in their worldview a holistic
system of knowledge on the history and theory of
advertising as a social, public and cultural phenomenon,
reveal its role at the present stage of human
development, and also consider the history of the
formation and development of advertising in new
Belarus.

dopmupyembie kommeTeHuu / The
formed competences

— NPUMEHATh TEOPUH U TNApaJurMbl COBPEMEHHOM
PeKIaMbl AJIsl OCYILECTBICHUS KOMMYHUKATHUBHOM,
KPEAaTUBHOM, XYPHAIMCTCKOM M YIIPaBICHYECKOU
JESITENIBHOCTU C YUETOM CHEeUU(PHUKH PAa3HBIX THIIOB
CMMU u npyrux mMenua;

— OHIpEeAeNsATb METONOJOTHI0 JAEATENIBHOCTH II0
cbopy, 00paboTKe W pacIPOCTPAHEHHUIO PEKIAMHON
nHpopmaiun ¢ nomorsio CMU;

— OCO3HABaTh NPHUKIAAHON M TBOPUYECKUN XapakTep
peKIaMbl W MEHEDKMEHTa JaHHOW  cdepsl
JeSITENbHOCTH, OLIEHUBATh COBPEMEHHOE COCTOSIHHE
(yHKUMH, TEXHOJOTMH M HWHCTUTYTOB BCETO
KOMIUIEKCa MPOJBUKEHHSI.

— apply the theories and paradigms of modern
advertising to carry out communicative, creative,
journalistic and administrative activities, taking into
account the specifics of different types of mass media
and other media;

— determine the methodology for collecting, processing
and disseminating advertising information using the
media;

— understand the applied nature of advertising and
management in this field of activity, evaluate the current
state of functions, technologies and institutions of the
entire promotion complex.

PesysbTarel 00yueHus (3HaTh, yMETh,
BiazaeTh) / Learning outcomes (know, be
able, have skills in)

B pesynprare u3yueHus AMCHUIUIMHBI «Teopust
pPEKIaMBD) CTYJIEHTBI JTOJDKHBI
3HATB!
*  OCHOBHBIE 3Tallbl U TEHJICHIINH Pa3BUTH
pEeKIIaMBl,
*  0COOCHHOCTH Pa3BUTHA U UCTOPHUYECKUI
IyTh pexiiaMbl B benapycu;
*  0a30Bble MOHATHS PEKJIAMbl 1 MAPKETHHTQ;
» cnenuduky pexnamuoi monenun CMU;
*  TEXHOJIOTMU KpEaTHBa.

M CBO60)1HO OI€pupoBaTb IOHATHAMU B
paMKax pOUJIEHHOT 0 Kypca;

° MNPUMCHATL  TIOJYYCHHBIC 3HAHUA  IIpHU

As a result of studying the discipline «Theory of
Advertising», students must
to know:

* main stages and trends in the development of
advertising;
features of the development and historical path
of advertising in Belarus;

* Dbasic concepts of advertising and marketing;

» specifics of the media advertising model;

» creative technologies.
be able to:

» fluently operate with concepts within the

framework of the completed course;
» apply the acquired knowledge when solving




perieHnn npoQecCHOHATBEHBIX u
OOIIEKYJIBTYPHBIX 3a/1a4.
BIIA/IETh:

* HaBbIKaMU MPOQECCHOHANLHON IHCKYCCHU
U apryMEHTAllNH;

* yYMEHHEM CHUCTeMaTH3MpOBaTh W 0000IIATh
Mmarepuai;

* yYMEHHEM KOpPPEKTHO (OpMYIHPOBaTh M
000CHOBBIBaTh COOCTBEHHYIO TOUKY 3PEHHS
1o mpobieMaM KpeaTuBa U IPOJIBIKCHHSI.

professional and general cultural problems.

have skills in:
skills  of
argumentation;
the ability to systematize and generalize
material;

the ability to correctly formulate and justify
one’s own point of view on the problems of
creative and promotion.

professional  discussion  and

CemecTp u3zyuyeHus y4yeOHON AUCITUTIINHBI,
moyist / Semester of study

4

4

[TpepexBusutsl / Prerequisites

SI3BIK ¥ CTHIIB CpCIACTB MacCOBOM
KOMMYHHKalINH

The language and style of mass
communication

Tpyn0eMKOCTh B 3a4ETHBIX €AUHUIIAX
(xpenurax) / Credit units

KonnuectBo AYAUTOPHBIX Y4COB U 4aCOB
CaMOCTOSATENIbHOM paboThl / Academic
hour of students' class work,

hours of self-directed learning

60/8

60/8

TpebGoBanus u popmbl TEKy1LEH U
MIPOMEKYTOYHOM aTTecTanuu /
Requirements and forms of current and
interim certification

pedepar, auckyccusi, mpe3eHTanus / 3a4eT

essay, discussion, presentation / credit




