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YueOHas aucnuininHa « Teopus v mpakThka cBszer ¢ odmecTBeHHOCTRION/ Academic discipline Theory and practice of public

relations

Kpatkoe comepxanne yueOHOM
OUCHMILIAHBL, Moyt / Brief summary

Henp yuebOHoi mucummumuel «Teopus u

NpakTHKa CBs3e ¢ OOIIECTBEHHOCTHIO» -
¢opMHpOBaHHE Yy CTYACHTOB TEOPETUYECKUX
NpPEACTaBICHNH W TNPAaKTHYECKUX  HABBIKOB
3¢ PeKTUBHOM KOMMYHHUKAIUU cyObekTa

OOIIIECTBEHHBIX CBS3EU C IENEBBIMH Ay TUTOPHSIMIL.
3agauyu JUCIIAILIINHEL:

* O3HAKOMUTb CTYACHTOB C OCHOBHBIMHU
MOHATUSIMU U TPUHIUIIAMA KOMMYHHUKAIIMH B
cthepe 0OIIeCTBEHHBIX CBS3EH;

* COCTaBUTh IICIOCTHOE, CHCTEMHOE
MPEACTABICHUE O TEOPETUKO-METOIOIOIHYECKUX
OCHOBax M TeHAeHUuAX PR-komMMyHukauuu, ee
Pe3yNbTaTUBHOCTH ¥ 3(h(hEKTUBHOCTH;

®* O3HAKOMHUTHL CTYACHTOB C OCHOBHBIMU

METOAAMHU KAUECTBEHHBIX M  KOJMYECTBEHHBIX
HUCCIIENOBAHUMI B oOactu CBs3EN C
OOIIECTBEHHOCTBIO;

* cdopMupoBaTh y CTYIEHTOB 0a30BBIE
HaBBIKK TSI  Pa3pabOTKH KOMIUIEKCHOro PR-
oOecrieueHuns: CyObeKTa OOIIECTBEHHBIX CBS3CH.

The purpose of the academic discipline "Theory
and practice of public relations” is to form students'
theoretical ideas and practical skills of effective
communication of the subject of public relations with
target audiences.

Obijectives of the discipline:

* to familiarize students with the basic concepts
and principles of communication in the field of public
relations;

* to form a holistic, systematic understanding of
the theoretical and methodological foundations and
trends of PR communication, its effectiveness and
efficiency;

* to familiarize students with the basic methods
of qualitative and quantitative research in the field of
public relations;

* to form students' basic skills for the
development of comprehensive PR support for the
subject of public relations.

dopmupyembie kommereHimu / The
formed competences

TpeboBaHUs K KOMIIETEHIIUSIM
CHEIHAINCTA

CrienuaiycT JT0JKeH:
e  OreHuBath pe3yIbTATHI

Requirements for the competence of a specialist

The specialist should:

* Evaluate the results of communication campaigns and
events.




KOMMYHHKAIIHOHHBIX KAMIIAHUH H
MEPOIPHUITHH.

BEISBIIATE 3aKOHOMEPHOCTH,
MPOTHO3UPOBATH TCH/ICHIIMN B Pa3BUTHU
KOMMYHHKAIIMOHHOH JEATEIbHOCTH
OpraHu3aIyy.

Oxka3bIBaTh 3KCIIEPTHO-KOHCYIbTALIMOHHBIE
YCIYTH PYKOBOJUTENSM B

COCTaBe CTPYKTYPHOTO HOApa3AeICHUS
OpraHM3allMy U Ha MPUHIIUAIAX
ayTCOPCHHTA.

[TpoBOUTE MOHUTOPHHT, THATHOCTHKY U
BBIpa0aTHIBATh

PEKOMEHIAIMH TI0 ONITHMHU3AIAN
KOMMYHHUKAIIMOHHOW TTOJTUTUKI
OpraHu3aIHH.

[TpoBOAUTH KOHMIUKTOIOTHYECKYIO
IKCTICPTH3Y, IPEIaraTh IMyTH U
CpPE/ICTBA pEeIIeHNUS TPOOIIEM B COIIHAIBHO-
KOMMYHHKaTUBHOMH cdepe.
Hcnonb3oBaTh COBPEMEHHBIE
WH(POPMAITMOHHBIC U
KOMMYHHUKaIIMOHHBIE TEXHOJIOTUH B
po(heCCHOHATIBHOM JIEATEIHOCTH, B TOM
YHCIIe AJI ONTHMU3AIAN
BHYTPHOPTaHU3aMOHHOTO
B3auUMO/ICICTBHUA.

[Monp30BaTHCS TIIOOATEHBIMH
MH()OPMALTMOHHBIMHU PECYPCaMH,
NPUMEHSTh HHHOBAIIMOHHBIE (POPMBI
COLIMANILHOW KOMMYHHUKAIIMU C YIE€TOM
BO3MOJKHOCTEH NCIIONIb30BaHUS HHTEPHETA
KaK yHHBEpCAIbHON

KOMMYHUKAIMOHHOM Cpebl.
OcyecTBiATs HHPOPMALIMOHHO-
KOMMYHHKAIIMOHHYIO TOJJIEPKKY

Identify patterns, predict trends in the development

of the organization's communication activities.

* Provide expert consulting Services to managers within
the structural unit of the organization and on the
principles

of outsourcing.

* Monitor, diagnose and develop

» recommendations for optimizing the organization's
communication policy.

To carry out conflict-related expertise, to propose ways
and

means of solving problems in
communicative sphere.

* To use modern information and
communication technologies in professional activities,
including to optimize intra-organizational interaction.
Use global information resources,

apply innovative forms of social communication, taking
into account

the possibilities of using the Internet as a universal
communication environment.

* To carry out information and communication

the social and




WHHOBAIIMOHHBIX MEPOIIPUATHI B
OpTraHm3aIHsIX, COACHCTBOBATH
MOBBIIICHUIO HTHHOBAIIMOHHOTO
MOTEHLMAJIA OpraHU3alui.

Pe3ysbTaTel 00yueHus (3HaTh, YMETH,
Bianxeth) / Learning outcomes (know, be
able, have skills in)

B pesynbraTte u3yueHUs Y4eOHON JHUCIUTUIMHBI

CTYACHTBI JOJIKHBI

3HATh:

CYIIHOCTb TAOJIMK PUJICHIIIH3 KaK
crrenraeckoro BuIa
UH()OPMALMOHHOKOMMYHUKAIIMOHHON
JESITEIIbHOCTH, €T0 OTJINYHUS OT
JKYPHATUCTUKU, MAPKETHHTA,

pEKJIaMbl, POTAraHIb;

MPENOCHUTKH U HCTOPHIO PA3BUTHSI
nabJvK PUICHITH3 CKBO3b IPU3MY
MOZEIIEN

I'pronura-Xanra;

0COOECHHOCTH U 3aKOHOMEPHOCTH
(hopMUpOBaHUS OOIIECTBEHHOTO MHEHHS B
nabiauk

PHIICHIITH3, €ro STHYECKUE U TPABOBBIC
OCHOBBI;

OCHOBHBIC MTPO(GECCUOHAIIBHBIC 3a/1a4UH
CHEIUATMCTOB 110 CBSI3SIM C
OOIIIECTBEHHOCTHIO;

OCHOBHBIE METO/IBI COOpa 1 aHaN3a
COIMOJIOTHYECKON HH(POPMAITUY TS
TUTAHUPOBAHUS M OLICHKU pe3ybpTaToB PR-
KaMIIaHU;

crieU(p UKy MPUMEHEHUS pa3HOOOPa3HBIX
TEXHOJIOTHI U HHCTPYMEHTOB
PRKOMMyHHKAIIMN B 3aBUCUMOCTH OT
IMMOCTABJICHHBIX 3aJia4 U TUIIa OpraHrU3alyu,

YMETB:

IMPUMCHSATH NPUHIUIIBI U TCXHOJIOTUH PR-

As a result of studying the discipline, students should
know:

* the essence of public relations as a specific type of
information and communication activity, its differences
from journalism, marketing, advertising, propaganda;

* background and history of the development of public
relations through the prism of models

* Grunig-Hunt;

« features and patterns of public opinion formation in the
public

* Relations, its ethical and legal foundations;

+ the main professional tasks of public relations
specialists

* by the public;

* basic methods of collecting and analyzing sociological
information for

* planning and evaluating the results of PR campaigns;

* the specifics of using a variety of technologies and
communication tools, depending on the tasks and type of
organization;

be able to:

* apply the principles and technologies
communication to achieve trust

» and mutual understanding between the PR subject and
the public;

* develop a PR strategy and put it into practice

* comprehensive PR projects;

have skills in:

* a wide range of modern PR technologies and PR tools;
* Project activity skills;

* methods and methodologies for evaluating the
effectiveness of public relations.lanir

of PR




KOMMYHUKAIUH JUJIS1 JOCTYOKEHUS TOBEPUS
® 1 B3aUMOIIOHUMAaHUS MEKAY CyOBEKTOM
PR 1 00111€CTBEHHOCTBIO;

e paspabaTpIBaTh cTpaTernto PR-
JIeATENIbHOCTH U OCYLIECTBIIATH HA
MIPaKTHKE

e  KoMIUIeKCHbIE PR-nipoekTsi;

® [JIAHWPOBATh HEOOXOIUMBIC ISt
OpraHU3alMH | OIICHKN Y((HEKTUBHOCTH
PRkammanuu conuonoruueckue
HCCJIEIOBAHUS U OLEHUBATh UX
pe3yabTaThl;

e BBICTpauBaTh FAPMOHUYHYIO U
3¢ (HEeKTUBHYI0 KOMMYHHUKAITHIO MEKIY
CyOBEKTOM

e  OOIIECTBEHHBIX CBS3€H U MECTHBIM
HAaceJICHUEM, CpEACTBAMU MaCCOBOU
nH(pOpMAITIH,

e  OpraHaMu roCcyJapCTBEHHOI'O yIPaBJICHUA,
MapTHEpPaMHU, KIMEHTaMH, COTPYIHUKaMU;

BJIAJETh:

®  IIUPOKHUM CIEKTPOM COBpPeMEHHbIX PR-
TexHoJIoruii 1 PR-MHCTpyMEHTOB;
HaBBIKaMH MPOEKTHOM IeATETLHOCTH;

® METOJaMH U METOAMKAMH OIIEHKH
3¢ (eKTUBHOCTH NaOJINK PUIISHIITHS.

CemecTp u3ydeHUs yICOHOW TUCITUTIINHBI,
moyJisi / Semester of study

4/5/6

4/5/6

[IpepexBusutsl / Prerequisites

«SI3pIK U CTHUJIb CMK», «OCHOBEI
MH(POPMAITMOHHO-KOMMYHHKAITMOHHON
JICSITCIIBHOCTH

"Language and style of QMS", "Fundamentals of
information and communication activities"

TpymoeMKOCTh B 3a4E€THBIX SAMHHIIAX
(xpenurax) / Credit units

9

9




KonnuectBo AYAUTOPHBIX Y4COB U 1aCOB
CaMOCTOSTeNIbHOM padboTel / Academic
hour of students' class work,

hours of self-directed learning

336/172

336/172

TpeboBanust u GopmMbI TEKyIIEH U
MIPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

Ompoc, TecT, Npe3eHTaLus], IK3aMeH

Survey, test, presentation, exam




