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YueOnas nucnuiuinaa « Teopus u mpakTHKa CBsA3ei ¢ obmecTBeHHOCThIO»/ Academic discipline «Theory and practice of public

relationsy

Kparkoe conepxanue yaeOHOM
JTUCHMILIHHBL, MoayJist / Brief summary

Henp yueOHol mucturuimbabl «Teopus u

NpakTHKa CBs3el ¢ OOLIECTBEHHOCTBIO» -
dbopMHupOBaHME Yy CTYACHTOB TEOPETHYECKUX
OpPE/ICTaBICHUH M MPAKTUYECKUX  HABBIKOB
3¢ deKTUBHOM KOMMYHUKaIIUU cyObekTa

OO0IIIECTBEHHBIX CBSI3EH C LIENIEBBIMU ayAUTOPHIMH.
3agaqu TUCIIAIIIIAHEL:

®* O3HAKOMUTH CTYACHTOB C OCHOBHBIMU
NOHATUAMHA W IPUHIUIIAMH KOMMYHHUKAIlUU B
cepe 00IIECTBEHHBIX CBSI3EH;

* COCTaBHTh IEIIOCTHOE, CHCTEMHOE
MIPEICTABIIEHUE O TEOPETHKO-METOIOIOTUIECKHUX
OCHOBax M TeHJeHIusAx PR-xomMyHukanuu, ee
PE3yIBTaTUBHOCTU U d((HEKTHBHOCTH;

¢ O3HAaKOMHUTH CTYACHTOB C OCHOBHBIMHU

METOAAMHM KA4YEeCTBEHHBIX M  KOJIMYECTBEHHBIX
HCCIIEIOBAHNI B obmnactu CBsI3EN C
00II1eCTBEHHOCTBIO;

* chopMupoBaTH y CTyIEHTOB 0a30BbIe
HaBBIKM U pa3paboTKh KoMmriuiekcHoro PR-
obecriedeHms CyObeKTa O0IIeCTBEHHBIX CBS3EH.

The purpose of the academic discipline "Theory
and practice of public relations” is to form students'
theoretical ideas and practical skills of effective
communication of the subject of public relations with
target audiences.

Objectives of the discipline:

* to familiarize students with the basic concepts
and principles of communication in the field of public
relations;

* to form a holistic, systematic understanding of
the theoretical and methodological foundations and
trends of PR communication, its effectiveness and
efficiency;

* to familiarize students with the basic methods
of qualitative and quantitative research in the field of
public relations;

* to form students' basic skills for the
development of comprehensive PR support for the
subject of public relations.

dopmupyembie komrerenuu / The
formed competences

TpeOoBaHUs K KOMIIETEHITHSAM
CIIEMaJINCTa

CrienuaancT JOJDKEH:
e  OrleHHBATDH PE3YNBTATHI

Requirements for the competence of a specialist

The specialist should:

* Evaluate the results of communication campaigns and
events.




KOMMYHHUKAIIMOHHBIX KaMIIaHUW U
MEPONPUATHUH.

BrIsBIATE 3aKOHOMEPHOCTH,
MIPOTHO3UPOBATh TEHJAECHUUH B PA3BUTUHU
KOMMYHUKAIITUOHHOWN AEATEIIbHOCTH
OpraHu3alyH.

Oka3bIBaTh YKCIEPTHO-KOHCYIBTAIOHHBIC
YCIIYTH PYKOBOJUTENSAM B

COCTaBE CTPYKTYPHOT'O MOAPA3/EIEHUS
OpraHu3alvy U Ha IPUHIUIIAX
ayTCOpPCHUHTA.

HpOBOIlI/ITB MOHUTOPHUHT, TUATHOCTUKY U
BBIpa0aTHIBATh

PEKOMEH JAIIUHU 11O OIITUMU3 AU
KOMMYHHKaHHOHHOﬁ ITOJIMTUKN
OpTaHM3AIIHY.

[IpoBoaNTH KOH(IUKTOIOTHIECKYIO
OKCIIEPTU3Y, NIpeiIaraTe IyTH U
CpEeICTBa pemeHus mpodieM B COLUaIbHO-
KOMMYHHUKAaTHBHOH cdepe.
Hcnonb30BaTh COBpEMEHHbBIE
uH(OPMAITHOHHBIC U
KOMMYHHUKAIIOHHBIE TEXHOJIOTUH B
rpoecCoHaTbHON AEATEbHOCTH, B TOM
YHUCIe 151 ONTHMU3AIIHT
BHYTPHOPTaHNU3aLMOHHOTO
B3aUMOJICHCTBUS.

[Tomp30BaThCS TII00ATBHBIMH
“H()OPMAIMOHHBIMH PECypCamH,
MIPUMEHATH MHHOBAITMOHHBIE (DOPMBI
COIIMATTPHON KOMMYHHKAITUH C YIETOM
BO3MOYKHOCTEH HCIIONIb30BaHUS HHTEPHETA
KaK YHUBEPCAJIbHOU

KOMMYHUKAIIMOHHOMN CpEJIbI.
OcymiecTBIsATh HHPOPMAIMOHHO-
KOMMYHUKAIIMOHHYIO TOJIEPIKKY

Identify patterns, predict trends in the development

of the organization's communication activities.

* Provide expert consulting services to managers within
the structural unit of the organization and on the
principles

of outsourcing.

* Monitor, diagnose and develop

» recommendations for optimizing the organization's
communication policy.

To carry out conflict-related expertise, to propose ways
and

means of solving problems in
communicative sphere.

* To use modern information and
communication technologies in professional activities,
including to optimize intra-organizational interaction.
Use global information resources,

apply innovative forms of social communication, taking
into account

the possibilities of using the Internet as a universal
communication environment.

* To carry out information and communication

the social and




MHHOBaIlMOHHBIX MepOHpI/ISITI/II‘/'I B
Oopranusanusx, COICHUCTBOBATH
IMOBBINICHHWIO NHHOBAIITMOHHOI'O
moTcHIajaa OpFaHH3aHHﬁ.

Pesynbratel 00y4eHus (3HaTh, yMETh,
BaazaeTh) / Learning outcomes (know, be
able, have skills in)

B pesynbraTe u3ydeHHs Y4eOHOW JUCIUIUIAHBI

CTYACHTBI JOJI)KHBI

3HaTh:

CYIIHOCTh Ma0JINK PUIICHIIIH3 KaK
crenu(uuecKkoro Bua
WHPOPMAITIOHHOKOMMYHHUKAITHOHHOM
JeATEIILHOCTH, €r0 OTIHYHUS OT
KYPHAJIHCTUKH, MAPKETHHTA,

pexiIaMel, IIporaras/ibl;

MMPEANOCHUIKN 1 UCTOPHUIO pa3BUTUA
NMabJIMK PUJICHIITH3 CKBO3b MPU3MY
Mozenein

I'pronura-Xanra;

0COOEHHOCTH M 3aKOHOMEPHOCTH
(opMupOBaHHS OOIIECTBEHHOTO MHEHHS B
nabIuK

PUJICHIIIH3, €ro STUYECKUE U IIPABOBBIE
OCHOBBI;

OCHOBHBIE IIPO(hecCHOHAIBHBIE 3a/1a41
CIIELUAINCTOB I10 CBA3SIM C
00I11eCTBEHHOCTBIO;

OCHOBHBIE METO/IbI cOOpa 1 aHaJIN3a
COLIMOJIOTNYECKON MHGOPMALUK IS
IUTAHUPOBAHMUS U OLICHKHU pe3yapTaToB PR-
KaMITaHMi;

cnenurKy TpUMEHEHHs pa3HOOOpPa3HBIX
TEXHOJOTUH U HHCTPYMEHTOB
PRKkOMMyHUKalMK B 3aBUCUMOCTH OT
MOCTABJICHHBIX 33/1a4 ¥ TUIIA OpraHU3ally;

YMETb:

MPUMCHSATH NPUHOMUIIBI U TCXHOJIOTUH PR-

As a result of studying the discipline, students should
know:

« the essence of public relations as a specific type of
information and communication activity, its differences
from journalism, marketing, advertising, propaganda;

* background and history of the development of public
relations through the prism of models

* Grunig-Hunt;

« features and patterns of public opinion formation in the
public

* Relations, its ethical and legal foundations;

* the main professional tasks of public relations
specialists

* by the public;

* basic methods of collecting and analyzing sociological
information for

* planning and evaluating the results of PR campaigns;

* the specifics of using a variety of technologies and
communication tools, depending on the tasks and type of
organization;

be able to:

« apply the principles and technologies of PR
communication to achieve trust

» and mutual understanding between the PR subject and
the public;

* develop a PR strategy and put it into practice

» comprehensive PR projects;

have skills in:

* a wide range of modern PR technologies and PR tools;
* Project activity skills;

* methods and methodologies for evaluating the
effectiveness of public relations.lanir




KOMMYHUKALIUH JUTS JOCTH)KEHUS TOBEPHUS

® 1 B3aUMOIIOHUMAaHHUS MEXIy CyObEeKTOM
PR u o0miecTBEHHOCTHIO;

e pa3pabartbiBaTh cTpareruto PR-
JEATEIbHOCTH U OCYIIECTBIISATH HA
NpaKTHUKe

e  KOMILIEKCHbIE PR-IIpOEKTHI;

® [IJJAHUPOBATh HEOOXOAUMBIEC JUIS
OpraHU3alHy 1 OLeHKH () (HEKTHBHOCTH
PRkamnanuu couuoornyeckue
UCCIIeIOBAHNUS ¥ OLICHUBAThH MX
PE3YIbTaTHI;

®  BLICTPaWBaTh FTAPMOHUYHYIO U
3¢ EeKTHBHYIO KOMMYHHKAIIHIO MEXKITY
CcyOBeKTOM

e  OOIIECTBEHHBIX CBS3el U MECTHBIM
HaCeJIeHUEeM, CPEJICTBAMH MacCOBOI
WHpOpMAIUH,

® OpraHaMu TOCY/IapCTBEHHOTO YIIPaBIICHUS,
MapTHEpaMu, KIHEHTaMH, COTPYAHUKAMHU;

BJIQ/IETh:

® IIMPOKUM CIIEKTPOM COBpeMeHHBIX PR-
TexHosoruii 1 PR-MHCTpyMEHTOB;

®  HaBBIKAMH ITPOEKTHOH JEATEIbHOCTH;

® METOAaMH U METOIUKAMHU OIIEHKU
3 DEKTUBHOCTH MAOJIHUK PUIICHIITHS.

CemecTtp uzydeHus yueOHOU TUCIUTUITNHBI,
moyist / Semester of study

4/5/6

4/5/6

[TpepexBu3uTsl / Prerequisites

«SI3BIK u CTHITh CMK», «OCHOBBI
rH(}OpMaIMOHHO-KOMMYHHUKAIIHOHHOH
JIeATEIILHOCTH

"Language and style of QMS", "Fundamentals of
information and communication activities"

TpynoeMKoCTh B 3a4ETHBIX €IMHUIIAX
(xpenurax) / Credit units

9

9




KonnuecTBo ayAUTOPHBIX 4aCOB M 4acOB
camocTosTeapHoi padoTsl / Academic
hour of students' class work,

hours of self-directed learning

336/172

336/172

TpeboBanus u Gopmbl TeKyLIeH U
MPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

Omnpoc, Tect, mpe3eHTaIus, 3K3aMeH

Survey, test, presentation, exam




