CrnenmnanbHOCTh / Speciality: 6-05-0321-02 «Kommynukarumny / 6-05-0321-02 «Communications

VYyebnas nucuurinia, Mmoayas / Academic discipline, module: Crparernueckuit Meauapuneins/ Strategic media relations

Kpatkoe conepxanue yueOHOM
JTUCHIUTUIMHBL, Moayis / Brief summary

[IpuHumnel Mmenuapunenns. Cucrema
CMMU B benapycu. bioru, connanbHbie
CETU, MECCEH/IKEPBI KAK COBPEMEHHBIE
WHCTPYMEHTHI (hOpMUPOBAHUS
MEIUITHOTO 00pa3a opraHu3alvu.
[Ipecc-cityx0a Kak HHCTUTYT CBSI3U CO
cpeacteamu MmaccMmenua. Ctpareruu
HOBOCTHOTO MEHEeKMEHTa. CTparerus
pabotsl ¢ PR-Ttekctom miist CMU u niis
COIIMAJILHBIX CETEH.

Principles of media relations. The media
system in Belarus. Blogs, social
networks, messengers as modern tools
for forming an organization's media
image. The press service as an institution
for communication with the media.
News management strategies. Strategy
for working with PR text for the media
and for social networks.

dopmupyembie kommnereHiuu / The
formed competences

OpHeHTHPOBAaHUE B MOCTPOCHUHU
CTPATETUYECKUX KOMMYHUKAIIUH C
TTOMOIIIBIO CPEJICTB MaccMeIna,
OBJIJICHUE BBICTPAMBAHUEM CUCTEMBI
JIOJITOCPOYHOTO B3aUMOJICHCTBHUS
KOPIIOPAIMH C MEJIHA.

Orientation in building strategic
communications using mass media,
mastering the construction of a system of
long-term interaction between a
corporation and the media.

Pesynbratel 00ydeHus (3HaThb, yMETb,
Bnajneth) / Learning outcomes (know, be
able, have skills in)

B pe3ynbrare ocBoeHuUs yueOHOM
JVCHUIUIMHBI MATUCTPAHT JIOTKEH:
3HAMmMb:

- OCHOBHBIE OpraHU3aIMOHHbIE (DOPMBI
KOMMYHUKAIIUU OpTraHu3aliu co
CpeacTBaMU MacCOBOM MHGOpMAITUK;

- KJTFOUEBbBIC TTOHATHUS, QYHKITUN U
3HAQYE€HHUE CTPATETUYECKOTO
MEIUAPUICHIIIHS;

Orientation in building strategic
communications with the help of mass
media, mastering the construction of a
system of long-term interaction of a
corporation with the media.

As a result of mastering the academic
discipline, the graduate student should:
know:

- the main organizational forms of




- MECTO U POJIb MEAUAPUIICHIIIHS B
CTPYKTYp€ KOPIOPAaTUBHBIX
CTPATErM4E€CKNX KOMMYHUKAIUM;

- KJIIOYEBBIE MHCTPYMEHTHI M METOJIBI
MeAUapUIICHIIH3;

- 0COOEHHOCTH IJIAaHUPOBAHUS U
IPOBEACHUS HUH(POPMALIMOHHBIX
MEPOIPUSITUN;

ymembn:

- OPTaHU30BBIBATH PAOOTY
MEINAPUIIENIITH3 B COOTBETCTBUH C
MH(OPMALIMOHHON TOJTUTUKOM
OpraHH3alnY;

- 3)()eKTUBHO B3aMMOJICHCTBOBATH C
KYPHAJIMCTaMU OT€YECTBEHHBIX U
3apyOeXHBIX CPEJICTB MacCOBOM
uHbopmanuy;

- peanu30BbIBaTh HHGOPMAIIMOHHBIE
KaMITaHUU MEIUapUIICHIIH3;

enadems:

- HaBBIKaMu paboThl ¢ PR-TekcTom npu
peasm3anuu PR-crpareruu;

- IIUPOKUM CIIEKTPOM METOAOB aHAIN3A
Y ONTUMHU3AIUA KOMMYHUKATUBHBIX
MPOLIECCOB MpH peann3anuu PR-
CTpAaTEruy C MOMOIIBI0O MACCMENA.

communication of an organization with
the media;

- key concepts, functions and importance
of strategic media relations;

- the place and role of media relations in
the structure of corporate strategic
communications;

- key tools and methods of media
relations;

- features of planning and holding
information events;

be able to:

- organize the work of media relations in
accordance with the information policy
of the organization;

- effectively interact with journalists of
domestic and foreign mass media;

- implement information campaigns of
media relations;

have skills in:

- skills of working with PR text when
implementing a PR strategy;

- a wide range of methods of analysis
and optimization of communication
processes when implementing a PR
strategy with the help of mass media.




CemecTtp u3yueHus yueOHOU
TUCITUTUTNHBI, MOITyJist / Semester of
study

[IpepexBusuThl / Prerequisites

SI3BIK ¥ CTWIIB CPENICTB MACCOBOM

The language and style of mass

KOMMYHUKAITUU communication
Tpyno0eMKOCTh B 3aU4€THBIX €AMHUIIAX 3 3
(xpeautax) / Credit units
KonnuecTBo aymuTOpHBIX YaCOB U 4aCOB 54 54

CaMOCTOATENbHOM padoThl / Academic
hour of students' class work, hours of
self-directed learning

TpeboBanus 1 GopMbl TEKYyILLIEH U
MIPOMEKYTOYHOU aTTecTaluuu /

Requirements and forms of current and
interim certification

onpoc, yuyeOHast JUCKyccusl,
pedepar, TecT / 3x3ameH

survey, education discussion, abstract,
test, project / examenation




