CrennaapbHOCTh:
Communications

7-06-0321-02

Kommynukarmmu — /

Speciality:

7-06-0321-02

VYdeOHast TUCIUIUIMHA, MOAYIh « MEHEKMEHT cTparerniecknx kommyHukarwmity/ Academic discipline, module: “Strategic

communications management”

Kpatkoe comepxanne ydeOHOM
TUCHMILIAHBL, Moyt / Brief summary

Hucuunnuna  «MEHEIKMEHT  CTpaTerHUeCKHX
KOMMYHHKAaIUH» AaeT BO3MOKHOCTh MarCTpaHTaM
OCBOUTH OCHOBHBIE TEOPETHYECKUE MPEICTABICHHS
0 MEHEPKMEHTE CTPATerMYeCKHX KOMMYHHKAIHHA
KaK HEOTHbEMJIEMOH IMOJICHCTEME CTPATEernuecKoro
yIpaBieHUS UENSIMH OpraHu3alliy, BKIFOYAIOMICH
Kak IOUPOKMH HAOOp CpeACTB M  KaHAJOB
KOMMYHHKAIIMH, TaK ¥ CUCTEMYy y4eTa BHEIIHUX U
BHYTPEHHHX (akTopoB, OIpeIeNISIOIINX
3G PEKTUBHOCTh KOMMYHHUKAIIMM B AacleKTe ee
BIUSHUS Ha 3()PEKTUBHOCTF W YCTOWYUBOCTH

opranmzanuu (OU3Heca) B IIEIOM.

The discipline ""Strategic Communications
Management" gives postgraduates the opportunity to
master the basic theoretical concepts of strategic
communications management as an integral subsystem
of strategic management of the organization's goals,
including both a wide range of communication tools and
channels, and a system for taking into account external
and internal factors that determine the effectiveness of
communication in terms of its impact on the
effectiveness and sustainability of the organization
(business) as a whole.

dopmupyembie komrereHiyu / The
formed competences

YyeOHas JUCLIUILINHA «MeHeHKMEHT

CTPATETUYCCKUX KOMMYHHKaHHﬁ>) ABJISACTCA

BAXHOM B TMOJArOTOBKE MAarucTpoB IO JaHHOM
CIIELMAJIBHOCTH, TaK KakK BKJIIOYaeT B ce0sd

TeOpeTI/ILIGCKI/Iﬁ q)YHI[aMCHT CIICOUaJIbHOCTH U

pa3BUBaeT CTPATETUYECKOE MEITIIIEHNE u
CHUCTEMHBII TIOAXO0/T B MIpUMEHEHUHN K
npodeccnoHambHON JesATEeIbHOCTH
KOMMYHHUKATOpAa, MO3BOJISIET OCO3HaBaTh
MIPUINHHO-CJICICTBCHHBIC B3aUMOCBSI3H

KOpHOpaTHBHOﬁ KOMMYHHUKAIIUK C pPa3iIMdYHbIMU

The academic discipline "Strategic Communications
Management" is important in the preparation of masters
in this specialty, as it includes the theoretical foundation
of the specialty and develops strategic thinking and a
systematic approach in application to the professional
activities of a communicator, allows one to understand
the cause-and-effect relationships of corporate
communications with various aspects of strategic
business management.

aCIeKTaMH CTPaTErnuecKoro yIIpaBJICHHS
OU3HECOM.
Pesynbratel 00yueHus (3HaTI>, YMETB, B pesyibTaTe U3yYCHHUS mucimuineel | AS a result of studying the discipline "Strategic




Biaxeth) / Learning outcomes (know, be
able, have skills in)

«MEeHEKMEHT CTPaTErM4ecKuX KOMMYHUKAIUK
MarvucTpaHThl IOJIXKHBIL:
3HATh:
®  THIIBI ¥ BUJBI CTPATETHYECKUX
KOMMYHUKAIIH;
®  TIPUHIUIIBI YITPABIICHUS CTPATETHYCCKUMHU
KOMMYHHKAIIUSMA B KOMITAHUH;
® MeXaHU3MBI CTPATErHYECKOTO
KOMMYHUKAIITHOHHOTO B3aUMO/ICHCTBUSA
KOMITAaHWH U OOIIECTBA.
YMETB:

e  (opMynrpoBaTh MHCCHIO KOMIIAHUH U €€
KOMMYHHKATHBHOE S]IpO;

®  aHATU3MPOBAThH CTpaTETHYECKUE
KOMMYHHKAIIMY KOMIIAHUN Pa3InIHOTO
YpOBHS;

®  OIpenessITh PeKUMBI JJOCTYIIA K
YIPaBICHUIO CTPATETUIECKUMHU
KOMMYHHKAIIUSAMHA B KOPIIOpaIuH;

®  YIPABIIATH BHEIIHUM U BHYTPEHHUM
KOPIOPATUBHBIM U MOJTUTHYECKUM
BIIMSIHUEM Yepe3 KOMMYHUKAIIMOHHYIO
JESATENBHOCTb.

BIIAJICTh:

® MPUHIUIIAMU U METOJIaMH yIIPABICHUS
CTpaTEerM4eCKUMH KOMMYHHUKAIHSIMH
OpraHu3allNY;

® [IMPOKUM CIIEKTPOM METOJIOB aHAIH3a U
ONTHUMH3AINN KOMITJIEKCA CTPATETHIECKUX
KOMMYHHKAIHA OpTaHU3aIHN;

® [IPUHIMIIAMH M HaBbIKAMH IIPOCIIUPOBAHUS
CTpaTEeTUYECKUX 1eJiel U 3a1a4
OpraHU3aINHA Ha KOMITIEKC
CTpaTEerMYeCcKuX KOMMYHHUKAITUH.

Communications master's  students
should
know:

e types and kinds of strategic communications;

e principles of managing strategic
communications in a company;

e mechanisms of strategic communication
interaction between a company and society.

be able to:

e formulate the company's mission and its
communicative core;

e analyze strategic communications of a company
at various levels;

e determine access modes to managing strategic
communications in a corporation;

e manage external and internal corporate and
political influence through communication
activities.

have skills in:

e principles and methods of managing strategic
communications of an organization;

e awide range of methods for analyzing and
optimizing the complex of strategic
communications of an organization;

e principles and skills of projecting the strategic
goals and objectives of an organization onto a
complex of strategic communications.

Management",

CemecTp u3ydeHus y4eOHOM AUCITUTIIIUHBI, 1 1

moyJisi / Semester of study

[IpepeKkBU3HUTEI / Prerequisites Teopuss  coBpemeHHOH  KoMMyHHMKaTHBUCTUKH, | Theory of modern communication studies, Axiology and
AxcHosoTMsT M JICOHTONOTHsT  cTparermueckux | deontology of strategic communications




KOMMYHUKaIUH

Tpym0eMKOCTh B 3a4ETHBIX €AMHUIIAX 4 4
(xpeaurax) / Credit units
KonuuecTBoO ayIMTOPHBIX YaCOB M 4aCOB 56 /92 56 /92

caMOCTOSTeNIbHOM padoTel / Academic
hour of students' class work,
hours of self-directed learning

TpeboBanust u GopMbI TEKyIIEH U
MIPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

OO6cyxneHue, rpymnmnoBasi TMCKyccus, paboTa B
MaJIbBIX TPYIIax, OMpoc, 3cce, mpe3eHTanus /
3K3aMCH

Discussion, group discussion, small group work, survey,
essay, presentation / exam




