CnernransHocTh 1- 23 01 08-03 XKypHanuctuka (BeO-xypHanuctuka) / Speciality: 1- 23 01 08-03 Journalism (web journalism)
YyeOHas aucnuiuinHa « CoruanbHbIe Menray, Moayiab «Meana B cucteme CMI»/ Academic discipline «Social media», module
module: «Media in the mass media system»

Kpatkoe comepxanne yueOHOM
OUCHMILIAHBL, Moyt / Brief summary

YyeOHast TUCIUIUINHA TIpejIaraeTcsi CTyIeHTaM Ha
TPETbEM TOAYy OOYYCHHMS, KOTJa OHH YK€ UMCIOT
0a3oBble 3HAHUS B OO0JACTU JKYPHATUCTUKH U
00J1aJaI0T OMpPEACTICHHBIM OIBITOM IPAKTHIECKOM
nestenbHocTd B CMU. OcBOMB NaHHBIA y4YeOHBIH
KypC, CTYACHT JODKEH NPHOOPECTH IIHPOTY
Kpyro3opa ¥ Ha0Op KOMIIETEHIHI JIOCTaTOYHEIE
IUTSE  TOTO, 4YTOOBI CAaMOCTOSITENIEHO pPa3paboTaTh
CTpaTernt0 pabdOThl B COLUANBHBIX MeIua U
peaan30BaTh €€ Ha MPAKTHKE.

The course is offered to students in their third year of
study, when they already have basic knowledge in the
field of journalism and have some practical experience
in the media. Having mastered this course, the student
should acquire a broad outlook and a set of
competencies sufficient to independently develop a
strategy for working in social media and implement it in
practice.

dopmupyembie kommeTeHuu / The
formed competences

— co3JaBaTh MeIHATeKCTHI 1iIg Bcex TmmoB CMMU
Pa3IMYHBIX HAMPABJICHUH KYPHATHCTUKH;

— HpI/IMCHﬂTb CI/ICTeMy METOA0B )KypHaJ'II/ICTCKOFO
TBOPYECTBA, CO37aBaTh MEIUATEKCTHl B Pa3HBIX
(hopmaTax u kaHpax.

— create media texts for all types of media in various
areas of journalism;

—apply a system of journalistic creativity methods,
create media texts in different formats and genres.

Pesynbrarel 00ydeHus (3HaTh, yMETb,
BiazaeTh) / Learning outcomes (know, can,
be able)

B pesynbrare ocBOeHUS Y4YeOHON JMCUUIUIMHBI
CTY/CHT JIOJDKEH:

3Hamb:

— OCOOCHHOCTH KOMMYHHKAITHOHHBIX TEXHOJIOTHIA
Web 2.0, xapakTtep ux BiusHus Ha cuctemy CMU,
a TaKKe MOTEHIINAN IS )KYPHATUCTCKOW NMPAKTHKH;

— KJIIoYeBble Uil OENIOpYyCCKOTO — MeAMapbIHKa
couuanpHble  MIaTGOPMBI, HUX  TEXHUYECKHUE
BO3MOXKHOCTH, COLMANTEHO-IEMOTpadUIECKUIA

MOPTPET ayJUTOPUH, TMEPCIEKTHBBI PAa3BUTHUS; —
XapakTep BIWSHHUSA COIHMAIBHBIX MeaWa Ha
0OIIIECTBEHHO-TIOINTHYECKHE,  COIUOKYJIBTYPHEIE
MPOIIECCHI;

— ()eHOMEHBI  MH(POPMAIUOHHOTO  MPOCTPAHCTBA
COIMANBHEIX ~Meaua, TaKWe KaK OJIorepCTBo,
TBOpPUYECKAsh AaKTHMBHOCTh MAaCCOBOHM  ayIUTOPUH
(UGC), BO3MOXXHOCTH JJIs1 MX HCIIOJIb30BaHHUSA B
pabore CMU;

— METOABl U
uHpOpMaLMK  Ha

WHCTPYMEHTHI
IIJIOMIAJKAX

I TIOHMCKA
Web 2.0, ee

As a result of studying the academic discipline, the
student should:

know:

— features of Web 2.0 communication technologies, the
nature of their influence on the media system, as well as
the potential for journalistic practice;

— key social platforms for the Belarusian media market,
their technical capabilities, socio-demographic portrait
of the audience, development prospects; — the nature of
the influence of social media on socio-political, socio-
cultural processes;

— phenomena of the information space of social media,
such as blogging, creative activity of the mass audience
(UGC), opportunities for their use in the work of the
media;

— methods and tools for searching for information on
Web 2.0 platforms, its verification;

— techniques and technologies for effective distribution
of content in social media, including — methods of legal
promotion and advertising (SMM,




BepuduKanum;

— MPUEMBI u TEXHOJOTHU 3¢ PEeKTUBHOI
JUCTpUOYLIMH KOHTEHTa B COLMAJbHBIX Meaua, B
TOM YHCJIE — CITOCOOBI JIETATHPHOTO MPOIBUKECHUAS 1
pexnambl (SMM,socialmediamarketing);

— CUCTEMY KITFOUEBBIX nokasarenei
3 dexkTHBHOCTH pabOTHI B COIMAIBHBIX MEIHa
(KPI);

— METOJIBI
COUMANBHBIX Meaua, a
ananm3a miargopm Web 2.0.
ymemp:

—93¢pdextuBHO coOupaTh, BepUPHUUUPOBATE U
BCTpPaWBaTh B JKYPHAIMCTCKUI MPOIYKT KOHTEHT,
npomsBeneHHbil aymutopuer Web 2.0 (UGC); —
HaJIQXKUBaTh JICHCTBEHHYIO OOpaTHYIO CBS3b C
ayJIMTOPUEN MTOCPEICTBOM COIHATFHBIX METNA,
—3(Q¢pEeKTUBHO B3aMMOJICHCTBOBAThH C OJorepaMu U
«IAJepamMu MHEHMIDY;

— aIMUHUCTPHUPOBATh akkayHT CMMU B conmanbHbIX

ayoutra KadectBa paborei CMU B
TaKKe€ WHCTPYMEHTBI

Menua: (dbopMupoBaTh CEeTKY BEI[AHUS,
a/IalITHPOBATh KYPHAJIMCTCKHUE MaTepHabl,
TOTOBUTh  HATHBHBIH  KOHTEHT,  3aHUMAaThCs
MPOJIBIKEHUEM M PEKIIaMON;

— aHaIIM3UPOBAThH 3¢ eKTUBHOCTD paboTHI

peAaKkiMK Ha COLHMANBHBIX IWiaThopMax (B TOM
YuCie — B CpPaBHEHHH C KOHKYPEHTaMH) C
MOMOILIBIO peneBaHTHOM cuctembl KPI;

— CaMOCTOSATENFHO pa3pabaThiBaTh M BOILIOIIATH
crpareruto pabotel CMU B colManbHBIX Meaua.
eé1a0ems:

— TEXHOJIOTUSIMHU cOOpa, Bepr(UKAINI KOHTEHTA U3
COLMaIbHBIX MEIHa;

— METOJaMH i UHCTPYMEHTaMHU
aIMUHUCTPUPOBAHUSL AKKAyHTOB B COLHMAJIBHBIX
Meaua (cozmanue W O(OpPMIICHHE, KOMMBIOHUTH-
MeHeKMeHT, ananu3 KPI);

— HaBbIKAMM CO3JaHMs W mpoaBwxkenus (SMM)
KOHTEHTA Ha COIMAIILHBIX TUIaThopMax;

— HaBBIKAMH ayJuTa W OIEHKH akkayHToB CMMU,
pecc-ciryx0 B COLIMAIbHBIX Meaua C

socialmediamarketing);

— a system of key performance indicators in social media
(KPI);

— methods of auditing the quality of media work in
social media, as well as tools for analyzing Web 2.0
platforms.

be able to:

— effectively collect, verify and integrate content
produced by the Web 2.0 audience (UGC) into the
journalistic product; — establish effective feedback with
the audience via social media;

— effectively interact with bloggers and “opinion
leaders”;

— administer the media account in social media: form the
broadcast grid, adapt journalistic materials, prepare
native content, engage in promotion and advertising;

— analyze the effectiveness of the editorial work on
social platforms (including in comparison with
competitors) using a relevant KPI system;

— independently develop and implement the strategy of
the media in social media.

have skills in:

— technologies for collecting and verifying content from
social media;

— methods and tools for administering accounts in social
media (creation and design, community management,
KPI analysis);

— skills for creating and promoting (SMM) content on
social platforms;

— skills for auditing and evaluating media accounts,
press services in social media with subsequent
development of recommendations for improving their
work.




Tocienyroneil  BeIpabOTKONW pEeKOMEHIAIUKA  TI0
COBEPIICHCTBOBAHHIO MX PA0OTHI.

CemecTp u3zyuyeHus y4eOHON AUCITUTIINHBI, 3 3
moyiist / Semester of study
[TpepekBU3UTHI / Prerequisites Texnomoruu CO3/1aHuUs MmenuaTtekctoB, | Technologies of creating media texts, Verification of

Bepudukanus wuHboOpManmu B OKypHAIUCTHUKE,
TexHonoruu Meananpou3BoACTBA

information
production

in journalism, Technologies of media

Tpym0eMKOCTh B 3a4E€THBIX SAMHHIIAX
(xpeaurax) / Credit units

3

3

KonnuectBo AYIUTOPHBIX 9aCOB 1 4aCOB
CaMOCTOSATENIbHOM paboThl / Academic
hour of students' class work,

hours of self-directed learning

3414

3414

TpebGoBanus u popmbl TEKy1LEH U
MIPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

MPOEKT, OTKPBITOE
Mpe3eHTanys / 3a4et

(aBpucTHUECKOE) 3aJaHHE,

project, open (heuristic) task, presentation / test




