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VYyeOnas aucuumianHa « OCHOBBI HH(OPMAMOHHO-KOMMYHUKAIIMOHHOM JESTENBHOCTI, MOIYJb «O0menpodeccuoHatbHbIe

aucrumiaabDy [ Academic discipline "Fundamentals of information and communication activities”, module "General professional

disciplines"

Kpatkoe conepxanue yueOHOU
JTUCIHILTAHBL, MotyJist / Brief summary

Yuebnas guctumuimaa « OCHOBBI MHGOPMAIIHOHHO-
KOMMYHHKAIIHOHHON JICSATSIILHOCTI JTaeT

BO3MOXXHOCTh  c()OPMHPOBaTH y  CTYJCHTOB

CHCTEMHOE TMpEACTAaBICHHE O CYIIHOCTH H
colepkaHuM WX Oynymed npodeccCHOHATEHON’
NESITETbHOCTH,  O3HAKOMUTH C  OCHOBHBIMH
TpeOOBaHUSIMHU K CIICIHATUCTaM JaHHOTO MPOQHIIS,
a TaKXe pacHMpuTh 0a3y 3HaHWH 00 OCHOBHBIX
HNOHATUSAX |

TEpMUHAX  WHGOPMALMOHHO-

KOMMYHUKAIIMOHHOM AE€ATEIbHOCTH

The academic discipline "Fundamentals of information
and communication activities" makes it possible for
students to form a systematic understanding of the
essence and content of their future professional
activities, familiarize them with the basic requirements
for specialists in this field, as well as expand the
knowledge base about the basic concepts and terms of
information and communication activities

dopmupyembie kommeTeHuu / The
formed competences

OcBoecHue  ydeOHOW  mucHMILIMHBL  «OCHOBBI
HHPOPMAITUOHHO-KOMMYHHUKAIIMOHHOM
obecneunTs

ACATCIIBHOCTI JOJIDKHO

(dbopMHpOBaHUE  YHHUBEPCANBHBIX H  0a30BBIX
poeCCHOHANTBHBIX KOMIICTEHITHHA:

VK-1 — Bnamerb OCHOBaMH HCCIIEIOBATEILCKOMI
JESITEIbHOCTH, OCYIIECTBIATH IIOMCK, aHAIU3 U
CUHTe3 NHpOopMaIHH.

YK-5 — BbITh CHOCOOHBIM K CaMOpa3BUTHIO M
COBEPILIECHCTBOBAHUIO B npodeccnoHaIbHON
JesITeIbHOCTH.

BIIK-3 — IIpoBoguts cbop, 00paboTKy, aHanu3 u
obsactu

pacripoctpaHeHue  wWHpOpMANMd B

KOpHOpaTI/IBHOfI KOMMYHUKAIIUH, PCKIIaMblL nu

CBsi3eil C OOIIECTBEHHOCTHIO C HCIIOJIB30BAHUEM
COBpPEMEHHBIX H(POBHIX TEXHOIOTHH.
BIIK-6 -

[InanupoBate, pa3pabareiBaTh H

Mastering the academic discipline "Fundamentals of
information and communication activities" should
ensure the formation of universal and basic professional
competencies:

UC-1 — to master the basics of research activities, to
search, analyze and synthesize information.

UC-5 — to be capable of self-development and
improvement in professional activity.

BPC-3 — to collect, process, analyze and disseminate
information in the field of corporate communication,
advertising and public relations using modern digital
technologies.

BPC-6 — to plan, develop and implement strategies,
campaigns and events to promote, position and
reposition the image of goods, services, ideas,
organizations, and the media.




PCAIN30BLIBATH CTpaTeruu, KaMIIaHUH u
MCPONPUATUA 10 IMPOABUKCHUIO,
IMO3UITMOHUPOBAHUIO u PENO3NINOHNPOBAHUIO
HMHJKA TOBApOB, YCIYr, WACH, OpraHU3alui,
CMU.
Pesynbrarel 00yuenus (3HaTh, YMETH, B pesymsrare  ocBoenmst ~ yueOHOii | As a result of mastering the academic discipline, the
H NCHUIIINHBI MAaruCTpaHT JOJIKCH: .
BrageTs) / Learning outcomes (know, be | " pasT A undergraduate must:
. . 3HaThb. know:
able’ have SkIIIS In) - HCTOPHUYCCKUC ACIICKTHI CYUIHOCTHBIX . . .
SAKOHOMCDHOCTCH  DAsBHTHA  OGWECTBA N — historical aspects of the essential patterns of t
COMpSTKEHHO c HHM BOMIOLHHN developmerl['g of sofuet_y and Jhe_ assocllated evolution
KOMMYHHKATHOHHBIX IpodbeccHii 1 Hayk; communication professions and sciences;
" OcHOBHME mOHATHA oOGmEH  TeopuH — the basic concepts of the general theory
KOMMYHHUKAIIHH, X MOTHBHPOBAHHOE communication, their motivated use in relation to the typ

KCIIOJIb30BaHUE MPUMEHHUTEIBHO K OCBAUBACMBIM
BUJaM OyIymux mpoheccuii;

—  BO3MOXHOCTH HCITOJIb30BaHUS
KOMMYHUKATUBHBIX  JEWCTBUI B  IIpoOliEcce
KOMMYHUKAaIUH;

YMETh:
—  HCHOIB30BaTh BO3MO>KHOCTH

COBpPEMEHHBIX MH()OPMAIIMOHHBIX TEXHOJIOTUH B
OpraHU3alli KOMMYHUKALIMOHHBIX [TPOLIECCOB;
—  OCO3HaBaTh MPOOJIEMATHKY U ONPENENATh

LeH KOHKPETHOM npodecCHOHANBEHOM
JeSTeNIbHOCTH;
—  Ompenenirb LEeNIeco00Pa3HOCTh

yHOTPEOJICHUS T€X WJIM WHBIX KOMMYHUKATHBHBIX
JICUCTBUI;

BIIAJIETh:
—  ONTUMAJIBHBIMH TEXHOJIOTHSIMH
“H(OPMAITMOHHOTO BO3JICUCTBHS B
COOTBETCTBYIOILIE KOMMYHUKAaTUBHOM CpEJIE;
—  MeToAamu MIPOTHO3UPOBAHUS
Pe3yabTaTOB nH(OPMAITMOHHO-

KOMMYHHKaHHOHHOﬁ JACATCIBHOCTH.

of future professions being mastered;
— the possibility of using communicative actions
the communication process;
be able to:

— to use the capabilities of modern informati
technologies in the organization of communicati
processes;

—  to be aware of the problems and determine the goa
of a specific professional activity;

— to determine the expediency of using certa
communicative actions;

—  have skills in:

— optimal technologies of information impact in
the appropriate communicative environment;

— methods of forecasting the results of
information and communication activities.

CemecTp u3ydyeHus y4eOHOM TUCITUIINHBL,
moyJisi / Semester of study

1




IMpepexsusutsl / Prerequisites HudopmannonHas u xommyHuKauuontas | Information  and communication activities,
JESTETBHOCTS, KOMMYHHKALHHA B | communications in the media space
MCIUAIIpOCTPaAHCTBE

Tpy10eMKOCTh B 3a4E€THBIX €AUHULIAX 3 3

(xpeaurax) / Credit units

KonuuecTBo ayIMTOPHBIX YaCOB M YaCOB 721126 721126

caMOCTOSTEeNIbHOM padoTel / Academic

hour of students' class work,

hours of self-directed learning

TpeGoBanus u GOpPMBI TEKYILEH U Ompoc,  obcyxnaenue, nuchMeHHas  pabota, | Survey, discussion, written work, group discussion,

MIPOMEKYTOYHOM aTTecTaruu /
Requirements and forms of current and
interim certification

IpynioBas AMCKyccus, padoTa B MajbIX IpyMmax,
MyJbTUMEAUNHHAS IPE3EHTALUs / SK3aMeH

small group work, multimedia presentation/credit




