CrrermanbaocTh 7-06 0321-01 Xypaammctuka (HoBeie menna) / Speciality: 7-06 0321-01 Journalism (New media)
YueOHast AMCHUILINHA, MOAYIb«DKOHOMHUKA U MeHeKMeHT Meauacheps» / Academic discipline, module «Economics and

management of the media sphere»

Kpatkoe coneprxanue yaeOHOM
JTUCIMILTAHBL, MotyJist / Brief summary

JuctuminHa «OKOHOMHKA M MEHEIKMEHT
Menrachepsl» HaIlpaBJIeHa HA CHCTEMHOE OCBOCHHE
CTYIEHTaMH{, OOYYarOIIUMUCS IO CIICIUATBHOCTH

7-06 0321-01 «Xypuanuctuka» (HoBeie Mmenua), —

9KOHOMHKH Meauachepbl (MeAHa’KOHOMUKH) Kak
o0NacTy 3HAHWS, HAyYHOW MAWCHMIUIMHBI W Kak

KOMITOHEHTA KBaJM(pUKaLUIH COBPEMEHHOT0
KypHaIMCTa, Ha (QOPMUPOBaHHE Y CTYAEHTOB
BBICOKOM 3KOHOMHUYECKOW M  YIPaBICHUYECKOH
KYJIbTYpHI, COBPEMEHHOT0 HKOHOMHYECKOT O
MBIILIICHHS; o0orameHue  MeTOANYECKOro
WHCTPYMEHTapHs JKypHAJINCTAa 3KOHOMHYECKUMHU
METOJIaMU sl  HU3y4YeHUs] H  TNPaKTHYECKOM
peanuzaimu  ¢yHkuuoHupoBanuss CMUM  kak

opraHu3anuu (MPEANpPUSTHS) W COCTaBHOW YaCTH
MEJIMauHTy CTPHUH.

The discipline «Economics and management of the
media sphere» implies the systematic acquisition of
economics of the media sphere (media economics) as a
field of knowledge, scientific discipline and as a
component of the qualifications of a modern journalist
by students studying in the specialty 7-06 0321-01
"Journalism” (New media); development in students a
high economic and managerial culture, modern
economic thinking; - enrichment of the journalist's
methodological toolkit with economic methods for the
study and practical implementation of the media as an
organization (enterprise) and an integral part of the
media industry.

dopmupyembie komneTeHnun / The
formed competences

— Hcnonp3oBaTh MOJOXKEHNUS MHUKPOIKOHOMHKH U
MEIMa’KOHOMUKH ISl PEICHUs MPUKJIAIHBIX 33134
B cdepe ympaBleHuMS M MapKeTHMHIa B
MeMaopTraHu3allly;

- Brnamers mpuHIMIAMH CO3JaHHS COBPEMEHHBIX
MEANATEKCTOB JUISl pasHbIX MEAUHHBIX IUIATHOPM,
YUUTBIBATh WX CIEUUPHUKY B NPOQPecCHOHAIBLHON
NEeSTeIbHOCTH, WCIIONIb30BAaTh METOABl M TEXHHUKHU
MIPOBEPKH HA COOTBETCTBHE JEHCTBUTEIBHOCTH
pa3HbIX THUIIOB KOHTEHTA.

—To use the principles of microeconomics and media
economics to solve applied problems in the field of
management and marketing in a media organization;

— To master the principles of creating modern media
texts for different media platforms, taking into account
their specifics in professional activities, using methods
and techniques for checking the compliance of different
types of content with reality.

Pe3ynbTaTel 00yueHus (3HaTh, yMETh,
BianaeTh) / Learning outcomes (know, can,
be able)

B pe3ynbraTte  u3yueHus
«OKOHOMHMKA M  MEHEIKMEHT
CTYJICHTHI JTOJKHBI

® 3Hamb:

JIUCHUIIINHBI
Meauachepb

As a result of studying the discipline «Economics and
management of the media sphere» student will

know:

- the main theories and concepts of media economics




—  OCHOBHBIE  TEOpUM MU  KOHLEMIUHU
MEIMa’KOHOMHKH, CJIOXHUBIIAECS B  MHPOBOI
Hay4HOU U SKCHEPTHOU Cpere;

—  aKTyaJbHbIC  MPOOJIEMBI  3KOHOMHKH

Meanacgepsl 1 MEAUAUHTY CTPUH;

— cnemupuky wmeamabmzHeca m CMMU  kak
TOBapa, OW3Hec-cpely Uil MeAuanpearnpusTHiA,
¢bopMBl  TPEANPHUATHH W HCTOYHMKH  HX
(vHAHCHpOBaHMS, CTPYKTYpy © 3aJadu OW3HEC-
MIPOLIECCOB;

*  ymemp:

— T[IOHMMaTh TPUPONY Meauabu3Heca Kak
NESITEeNbHOCTH Ha  HMH(OPMALMOHHOM  DBIHKE,
KYJIBTYPHOH HHAYCTPHU;

— m3y4aTh  (PYHKIMOHHpOBaHHUE
npoieccoB coBpemMeHHbIx CMU;

— aQHAJTU3UPOBATH YKOHOMHYECKYIO0 OTYETHOCTh
Mcauaopranm3daiiu ¢ TOYKU 3PCHUA q)HHaHCOBOFO
paBHOBecHs U 3()(HEKTUBHOCTH TIPOU3BO/ICTBA;

® gnademy:

— MeTOJaM{ aHanu3a
MPOM3BOJACTBEHHBIX  IPOLECCOB, a  TaKXe
OTHOLIEHUI COOCTBEHHOCTH Ha YPOBHAX
MeANaopraHu3aluu u Mennao0beAMHEHNS,
OTEYECTBEHHOTO0 U MUPOBOI'O MEIUAPBIHKOB;

— HaBBIKAMH IIOCTPOEHHUsI OW3Hec-Tiporiecca B

OnsHec-

OKOHOMHMYCCKHUX H

MeIaopraHu3alimg;

— HaBBIKAMU KOHILENTYIN3ALUH, CO3AaHUS
HHTEPIPETALUOHHBIX MOJEJIEH,
apryMEHTUPOBAHHOW TMPE3CHTAlMH W  3alluTHI

CcOOCTBEHHOMH MMO3UINH.

that have developed in the global scientific and expert
community;

- current problems of the economics of the media sphere
and media industry;

- the specifics of the media business and media as a
commodity, the business environment for media
enterprises, forms of enterprises and sources of their
financing, the structure and objectives of business
processes;

be able to:

— understand the nature of the media business as an
activity in the information market, the cultural industry;
— study the functioning of business processes of modern
media;

— analyze the economic reporting of a media
organization from the point of view of financial balance
and production efficiency;

have the skKills:

- in analyzing economic and production processes, as
well as property relations at the levels of a media
organization and media association, domestic and global
media markets using varied methods;

- in building a business process in a media organization;
- in conceptualization, creating interpretive models,
reasoned presentation and defending one's own position.

CemecTp u3ydeHus yaueOHOM TUCITUIIINHBL, 2 2
moyJist / Semester of study
[TpepexkBU3UTHI / Prerequisites VYnpasnenue MYJIbTUMEIUIHOM penakumeid, | Multimedia Editorial Management, Project Management

[TpoekTHEI MEHEDKMEHT B Mearacdepe

in the Media Sphere




Tpym10eMKOCTh B 3a4ETHBIX €AMHUIIAX 3 3
(xpenmrax) / Credit units
KonuuecTBO ayTMTOPHBIX YaCOB U YacOB 521/48 52/48

caMoOCTOSTeNIbHOM padboTel / Academic
hour of students' class work,
hours of self-directed learning

TpebGoBanus u Gpopmsbl Tekylen u
IIPOMEXKYTOUHOM aTTecTaiuu /
Requirements and forms of current and
interim certification

Pedepar, mokman, mpeseHTanms, aHaU3 KEWCOB,
penieHre 3aaa4, OTKPBITOE IBPUCTUIECKOE 3aJaHNE,
MPOEKT / 3K3aMeH

Abstract, report, presentation, case analysis, problem
solving, open heuristic task, project/exam




