CnernransHocTh 6-05-0321-02 Mubopmarus u kommynukaius / Speciality: 6-05-0321-02 Information and communication
YueOnas aucnumminHa « Komupaidtuary, Moyis «Menuatexunosorum» / Academic discipline «Copywriting», module «Media

technologies»

Kpatkoe comepxanne yueOHOM JucnuruimHa «Komnupaituar» asigercs | The discipline «Copywriting» is practically oriented,
: MPAKTUICCKU-OPUEHTUPOBAHHOM npusBanHoi | designed to introduce students to various aspects,

JMCHUILTHBL, Moy / Brief summary P p P ’ P 9 S asp
MO3HAKOMHUTh  CTYAGHTOB ¢  pasnuunbiMu | methods and features of organizational, analytical and
aclieKTaMu,  MeTrogamMM M ocobeHHocTsmu | creative work in solving real communication problems
OpraHM3allMOHHOM, aHANUTUYeCKON M kpeatuBHoii | in the field of advertising communications. The main
paboThI npu peLIeHUN peansHBIX | Objective of the discipline is to form students'

KOMMYHHKATHBHBIX 33/1ad B O0JIACTH PEKIAMHOM
koMMyHHKarmi. OCHOBHAS 3aj/la4ya JUCIUTUIAHBL —

understanding of the specifics of the work of a
copywriter

chopMUpOBaTh  NPEIACTABICHUE CTYACHTOB O
cneunduke paboThl KONHpanTepa
dopmupyemsie kommerenuu / The — BJIAJCTh OCHOBaMHU uccrenoBaresbekoi | — master the basics of research activities, search, analyze

formed competences

NEeSITebHOCTH, OCYIIECTBISITh TIOWCK, aHAINA3 W
cuHTe3 NH(opMaIuy;
—Cco3/laBaTh  BOCTpeOOBaHHBIC
WHAYCTpHEH  MEIHMaTeKCTHI,
KOMMYHUKAUVOHHBIE IPOAYKTHI;
— UCIOJIb30BaTh 3HAHMS 0COOCHHOCTEH WHHOBAILIUH
Y CO3/1aBaTh KpeaTHBHEIE PEeKIIaMHBIE 0OpalleHus K
MOTPEOUTEIISIM TOBAPOB M YCIIYT.

0o0IllECTBOM U
MEIUATPOTYKTHI,

and synthesize information;

— create media texts, media products, and
communication products that are in demand by society
and industry;

— use knowledge of the features of innovations and
create creative advertising messages to consumers of
goods and services.

Pesynbratel 00ydeHus (3HaTh, yMETb,

BiazeTh) / Learning outcomes (know, can,

be able)

B pesynbrare OCBOCHHUS Y4eOHON JAMCUUILUIMHBI
CTYAEHT JOJDKEH:

3HaAmb:
— OCHOBHBIC HaIlpaBJICHUA ACATCIIBbHOCTU
KOIIMpanTeEpa;

—crnequuKy peanuzanuu  po¢eCcCHOHATbHOM

peanu3anuy B pa3InYHbIX OPraHU3aAlNAX;

— THTIOJIOTHIO PEKJIAMHBIX TEKCTOB, MX OCHOBHBIE
0COOEHHOCTH, pa3nuyus U LeJIeBOe Ha3HAUCHNE;

— METOABI U 3Tambl CO3JAHUS PEKIAMHBIX TEKCTOB,
CJIOTaHOB, PaJINO- U BHIECOPOINKOB, KOMMEPUYECKUX
Ha3BaHMH, TEKCTOB JUIs pa3MELICHUs B CETH
WnrepHer;

ymems:

— aHANM3MPOBaTh e W 33Ja4H, ITOCTABJICHHBIE
3aKa34MKaMH pEKJIaMHBIX TEKCTOB, a TaKXKe B

As a result of studying the academic discipline, the
student should:

know:

- the main areas of activity of a copywriter;

- the specifics of the implementation of professional
implementation in various organizations;

- the typology of advertising texts, their main features,
differences and intended purpose;

- methods and stages of creating advertising texts,
slogans, radio and video clips, commercial names, texts
for posting on the Internet;

be able to:

— analyze the goals and objectives set by customers of
advertising texts, and, if necessary, set them
independently;

— navigate the methods and techniques of a copywriter’s




ciaydae  HE0OXOIUMOCTH
CTaBUTb;

— OPUEHTHPOBATHCA B METO/IaX U TEXHHKAX pabOTHI
KomupaiTepa;

— IUTOZIOTBOPHO ~ y4acTBOBaTh B  pa3paboTke
KOHLENIMM peKIaMHBIX KaMIIaHUM B pamKax
paboTHI KPEATUBHOM TPYIITIHL;

—CO3/aBaTh  PEKJIAMHBIE TEKCTHl  Pa3IMIHBIX
YKAHPOB M BHJOB C YUE€TOM Pa3JINYHBIX TPpeOOBaHMI
U OTPaHUYCHU;

CaMOCTOATCIIBEHO nux

work;
— fruitfully participate in the development of advertising
campaign concepts as part of the work of a creative
group;
— create advertising texts of various genres and types,

taking into account various requirements and
restrictions;
have skills in:

- skills for collecting information on the Internet;
- technologies of quantitative and qualitative research.

e1aoemo:
— HaBbIKamu cOopa nHpopmaiun B HTepHeTe;
— T€XHOJOT'UAMHU KOJINYECTBCHHOI'O u
Ka4CCTBCHHOT'O HCCIICOOBAHMUA.
CemecTp u3ydeHus y4eOHOM TUCITUTIINHBI, 3 3
moyJisi / Semester of study
ITpepexsusutsl / Prerequisites TexHonornn CO3JaHHs mennarekcToB, | Technologies of creating media texts, Multimedia
MyabTHMEIUIHHBIE TEXHOIOTHHA KOMMYHUKAIIH communication technologies
Tpym0eMKOCTh B 3a4ETHBIX €AMHUIIAX 3 3
(kpemutax) / Credit units
KoaruecTBO ayIMTOPHBIX YaCOB U YaCOB 52/58 52/58
CaMOCTOsATENIbHOM paboThl / Academic
hour of students’ class work,
hours of self-directed learning
TpeGosanus u HOPMbI TEKYILEH U IPOEKT, OTKphITOe (dBpHCTHYECKOe) 3amaHue, | project, open (heuristic) task, presentation / test

MIPOMEKYTOYHOM aTTecTanuu /
Requirements and forms of current and
interim certification

pe3CHTaluA / 3a4eT




