CrenuansHocTh / Speciality: 7-06-0321-02 Kommynukaruu / 7-06-0321-02 Communications

VYuebuas aucuuiuimHa, Moayis / Academic discipline, module: Meromonorus kommynukanuu / Communication methodology

Kpatkoe conepxanue yaeOHOM
IMCHUIUTAHBL, Moysist / Brief summary

Beenenue B COIMOIOTHIO MaCCOBOM
KOMMYHHUKAIMU. MaccoBasi KOMMYHUKAITUS
KaK COLMAJIbHBIN MHCTUTYT. MaccoBas
KOMMYHHUKAITUS U 00IIECTBEHHOEC MHECHHE.
[Ix01B1/ KOHLIETIIIUHA MAaCCOBOM
KOMMYHHKAIUU. OCHOBHBIE AJIEMEHTHI
Iporecca MaCCOBOM KOMMYHHKALUU U
MeTOoAbI UX uccienoBanus. CoOBpeMEHHbBIC
TEHJICHIIMY B MaCCOBOM KOMMYHUKAIIMH.
Ocobennocru pesrensaoctd CMU B
Pecniyonuke benapych.

Introduction to the sociology of mass
communication. Mass communication as a
social institution. Mass communication and
public opinion. Schools/mass
communication concepts. Basic elements of
the process of mass communication and
methods of their research. Modern trends in
mass communication. Features of media
activities in the Republic of Belarus.

dopmupyembie komnetenuu / The formed
competences

0a30BbIe MpodhecCHOHATbLHBIC
KOMITCTEHITHH:

BITK-3. AHanu3upoBaTh ¥ OIICHUBATh
IIPOLIECCHI MACCOBOM KOMMYHHUKALINH;

basic professional competencies:

BPK-3. Analyze and evaluate the processes
of mass communication;

Pe3ysnbraTel 00yueHus (3HATH, YMETh,
BianeTh) / Learning outcomes (know, be
able, have skills in)

3HaTh:
- IOHATUHBIN arapaT HayKu O CPEACTBaxX
MaccoBOM KOMMYHHUKAINH;

- COJEp’KaHNE OCHOBHBIX TEOPUH,
O0BICHAIONUX (PYHKIIMOHUPOBAHUE
CPEICTB MacCOBOM KOMMYHHKAIUU;

- IOHATHE OOILECTBA U OCHOBHBIE ATAIIBI €r0
pa3BUTHS,

- IeSITeIbHOCTh OCHOBHBIX COIIMATbHBIX
WHCTHTYTOB;

YMETb:

- IPAMEHSTH OCHOBHBIC 3aKOHBI
(YHKIIMOHMPOBAHUS CPEICTB MacCOBOM
KOMMYHHKAIUHU B PO ECCHOHATbHON
NesITebHOCTH;

- aHaJIM3UPOBATH SBJICHUS U MPOIIECCHI,
MIPOUCXOJISIINE B OOILECTBE;

know:

- the conceptual apparatus of the science of
mass communication;

- the content of the main theories explaining
the functioning of mass media;

- the concept of society and the main stages
of its development;

- activities of the main social institutions;

-- technology for differentiating consumers
by their behavior (consumer market
segmentation);

-- legal aspects of consumer behavior;

be able to:

- apply the basic laws of the functioning of
mass media in professional activities;

- analyze phenomena and processes




Kpartkoe coneprxanue yaeOHOU
JTMCHIUIUIAHBL, Moystst / Brief summary

BBenenue B cOIMOIOTHIO MAaCCOBOU
KOMMYHHUKaIMU. MaccoBasi KOMMYHUKAITUS
KakK COLIMaJIbHBINA MHCTUTYT. MaccoBast
KOMMYHHKAITUS U 00IIECTBEHHOE MHEHUE.
IIKx0JIBI/ KOHIIEIIIMY MAaCCOBOH

Introduction to the sociology of mass
communication. Mass communication as a
social institution. Mass communication and
public opinion. Schools/mass
communication concepts. Basic elements of

BIIAJIETh:

- KaTeropuabHbIM alapaToM HayKH O
MacCOBOM KOMMYHUKAIUH;

- HaBbIKaMU pa3pabOTKH peKOMEHAALNHN U
IIPUHATUS PELICHUI Ha OCHOBE aHAIN3a
coOpaHHOH SMIUpHUYECKON HHPOPMALIUY.

occurring in society;

have skills in:

- the categorical apparatus of the science of
mass communication;

- skills in developing recommendations and
making decisions based on the analysis of
collected empirical information.

CemecTtp n3yueHus y9eOHON AUCITUTUIMHBI,
moayisi / Semester of study

7 cemecTp

7 semester

[IpepexBu3uThl / Prerequisites

«BBezneHue B COLMOIOTUI0 MaCCOBOM
KOMMYHHKanum», «Maccosas
KOMMYHMKAIU KaK COLIUAJIbHBIN
MHCTUTYT», «MaccoBasi KOMMYHUKALMA U
o01ecTBeHHOE MHeHHe», «I1Ikobl/
KOHIIETIIIMM MaCCOBOW KOMMYHHKAIUN),
«OCHOBHBIE TEMEHTHI IIPOLIECCAa MACCOBOM
KOMMYHHKAIIUN U METOJBI UX
HCCIIEA0BAHUNY.

“Introduction to the sociology of mass
communication”, “Mass communication as
a social institution”, “Mass communication
and public opinion”, “Schools / concepts of
mass communication”, “Basic elements of
the process of mass communication and
methods of their research”.

TpydOEeMKOCTh B 3a4€THBIX €IHHUIAX
(kpenuTax) / Credit units

3 3ayeTHBIE €IUHUIIBI

3 credits

KonnyecTBo ayuTOPHBIX 4acOB U 4acOB
camocTosiTenbHON padoTel / Academic hour
of students' class work, hours of self-
directed learning

48 ayIMTOPHBIX 4acoB /
8 yacoB caMocCTOATENbHOI paboThI

48 classroom hours /
8 hours of independent work

TpeboBanust u Gopmbl TEKyIIEH U
MIPOMEKYTOUHON aTTecTanuu /
Requirements and forms of current and
interim certification

orpoc, yueOHast TUCKYCCHsl, MUCbMEHHAas
paboTta, TecT, MPOeKT / IK3aMeH

survey, education discussion, written work,
test, project / end-of-term exam




KOMMYHHKAITUU. OCHOBHBIC JIEMEHTHI
Mpoliecca MaccoBOM KOMMYHHUKAILIUU 1
METOJIbI UX uccienoBanus. CoBpeMEHHBIE
TEHJCHIIUYA B MACCOBON KOMMYHUKAIIUH.
Ocob6ennocru aesrensHnoctu CMU B
Pecniyonuke benapyce.

the process of mass communication and
methods of their research. Modern trends in
mass communication. Features of media
activities in the Republic of Belarus.

®opmupyemsie kommerenuuu / The formed
competences

oazoevle npoghpeccuonanvhuvle
KomnemeHnyuu:

BIIK-3. Ananu3upoBaTh U OLICHUBATh
MIPOLIECCHI MACCOBOY KOMMYHHKAIIUH;

basic professional competencies:

BPK-3. Analyze and evaluate the processes
of mass communication;

Pesynbrarel 00yueHus (3HaTh, yMETh,
BianeTh) / Learning outcomes (know, can,
be able)

3HAMY:

- IOHATUHHBIN anmnapar HayKu O CpeicTBaxX
MacCOBOM KOMMYHUKAaIUH;

- COJIepyKaHHe OCHOBHBIX TEOPHIA,
O0BSICHAIOMUX ()YHKIIMOHHUPOBAHNE
CPEACTB MacCOBOW KOMMYHHKAILIUH;

- IIOHATHUEC 06IH€CTB21 W OCHOBHBIC 3Tallbl €10
pa3BUTHS,

- JCATCIIBHOCTh OCHOBHBIX COIIMAJIbBHBIX
UHCTHUTYTOB,;
ymembo:

- IPUMEHATh OCHOBHBIE 3aKOHBI
(YHKIIMOHUPOBAHMSI CPEICTB MAaCCOBOM
KOMMYHHKAIMH B PO EeCCHOHATBHON
NeSITeTbHOCTH;

- aHAJIM3UPOBATh SIBJIICHUS U MIPOLIECCHI,
MIPOUCXOJSIINE B OOILECTBE;

enaoemp:

- KaTCropruajJbHbBIM aIrnapaToM HayKu O
MaccoBOM KOMMYHHUKAIIH;

- HaBBIKAMH Pa3pabOTKH pEKOMEHIAINH U
MIPUHATHUS PEIIEHUI Ha OCHOBE aHaN3a
coOpaHHOM SMNUpUYECKON HH(POPMALIUH.

know:

- the conceptual apparatus of the science of
mass communication;

- the content of the main theories explaining
the functioning of mass media;

- the concept of society and the main stages
of its development;

- activities of the main social institutions;

-- technology for differentiating consumers
by their behavior (consumer market
segmentation);

-- legal aspects of consumer behavior;

be able to:

- apply the basic laws of the functioning of
mass media in professional activities;

- analyze phenomena and processes
occurring in society;

own:

- the categorical apparatus of the science of
mass communication;

- skills in developing recommendations and
making decisions based on the analysis of
collected empirical information.




CeMecTp U3ydeHHs YI€OHOU TUCITUTLINHEI,
moyis / Semester of study

3 cemecTp

3 semester

[TpepexBusuthl / Prerequisites

«BBezneHue B COLMOIOTMI0 MaCCOBOM
KOMMYHHKaIuny, «MaccoBas
KOMMYHHUKAIIUA KaK COHHaHBHBIfI
HUHCTUTYT», «MaccoBasi KOMMYHUKAIIHS U
obmiecTBeHHOE MHEHHEY, «1IKOIBI/
KOHLEMIUN MacCOBOM KOMMYHUKAIIUN,
«OCHOBHBIE 3JIEMEHTHI MPOIECCa MACCOBOM
KOMMYHHKAITUU U METOJIbI UX
HCCIIEIOBaHUSI».

“Introduction to the sociology of mass
communication”, “Mass communication as
a social institution”, “Mass communication
and public opinion”, “Schools / concepts of
mass communication”, “Basic elements of
the process of mass communication and
methods of their research”.

Tpya0eMKOCTh B 3a4ETHBIX €ANHUIIAX
(kpenuTax) / Credit units

3 3a4yeTHBIE €QUHHUIILI

3 credits

KomnuectBo AYAUTOPHBIX 4aCOB U 4aCOB
camocTosITenbHOM padboTel / Academic hour
of students' class work, hours of self-
directed learning

48 ayMTOPHBIX 4acoB /
8 4acoB caMOCTOATENBHOM paboThI

48 classroom hours /
8 hours of independent work

TpeboBanust u GopMbl TEKyIIEH U
MIPOMEXYTOUHOM aTTecTauu /
Requirements and forms of current and
interim certification

orpoc, yueOHasi TUCKYCCHsl, MUCbMEHHAas
pabora, TecT, MPOEKT / IK3aMeH

survey, education discussion, written work,
test, project / exam




